CTAHOBUIIE

OTHOCHO nuceprainuoneH Tpya Ha tema: UHTETPUPAHU
MAPKETHUHI'OB1 KOMYHUKAIMUA 3A YIIPABJIEHUE HA BPAH/IA
I[TPU CITOPTHU CBbBUTH A

JIOKTOPAHT: [[icancy Camup Hcmaun

AcorurpaHeTo Ha CTOMAHCKU MPOAYKTH U WJEU ChC CIOpPTa € HAJIOXKEH IMOAXO] B
HEroBOTO yrmpaBieHue. I[IpoliechT Ha ThpcEHE Ha B3aMMHA M3rofa HAJIOXKU HAKOU
OpaH/JIOBE Karo JHJAEPH B OIpeAcieHH chepr OT CIIOpTHATa JCHCTBUTEIHOCT HE CaMoO Y
HAac, HO U B II0OaJIeH IUIaH. AKYMYJIMPAHETO U pas3NpeieIEHUEeTO Ha OTPOMHU (DMHAHCOBU
(1 npyru) pecypcu OT CTpaHa Ha Te€3U OpaHJAOBE HECHMHEHO MPEACTaBIsABA MHTEPEC 3a
CIIOPTHUTE OpraHu3anuu. B nombiIHEHKE, U3TPAXKIAaHETO HA HOB BU/JI MAPTHHLOPCKA MPEXKa,
Karo crnenu@uyeH WHCTPYMEHT 3a TMOCTHUTaHe Ha CTPATeTUYeCKd UeIu MEXIY
3aMHTEPECOBAHU CYOCKTH W3HWCKBa OTAM(PEPCHIIMPAHETO HA HAKOW KIIOYOBH MOMEHTH B
U3TPaXIaHETO U MOIbP>KAHETO Ha B3aUMOOTHOIIICHUSI.

Pa3ButreTo Ha COPTHHUS MAPKETUHT HECHMHEHO € MOJYMHEHO HA M3BJIMYAHETO Ha
ONTUMAJHU TIOJ3M OT acOIMHPaHETO Ha cropra ¢ ocra”HanuTe chepu. Toma moBene 10
HaJlaraHEeTO Ha ChbBPEMEHHM KOHIICMIIMH, KOUTO M3UCKBAT CIECIU(UUHO aJalTUPaHEe KbM
cnenuUKUTE Ha cpeaara, B KOSITO ce pean3upar. OT TyK, H3TPaXJaHETO U YIIPABICHUETO
Ha OpaHJia 3aeMaT OCHOBHO MSICTO B CTPaTErMYECKHS MEHUPKMBHT HE caMO Ha YTBbPJIEHU
KOMIIAHUM, HO U Ha CIOPTHU OpTaHW3alMH, LEJAIld Ja HaJloXKaT KaueCTBEHH U
pa3no3HaBaeMu NPOAYKTH. B Ta3uW Bpb3Ka cudTaM, 4Y€ MPEICTABIHETO Ha pOJIsATa U
sHadennero Ha HWMHTEI'PUPAHM MAPKETHMHI'OBM KOMVYHUKALIMN 3A
VITPABJIEHUE HA BPAHJIA TTPU CIIOPTHU CBBUTHSA e akTtyanHo U MOJNE3HO 3a

CIIOpTHAaTa IIPpaKTHKaA. HOI[O6€H THUII HM3CJIICABAHHNA  JOIIBJIBAT CIICOHUAIIM3HUPAHOTO



MEHUKBPCKO CIIOPTHO 3HAHUE B KOHTEKCTA Ha HOBUTE PEATHOCTH, B KOUTO (PYHKIIMOHUPA
TO.

JlucepranioHHUAT Tpya € B obeMm oT 195 crpanunu (B T.4. U MPUIIOKEHUSA) U €
000Cc00CH B YeTHPU OCHOBHU 4acTH (T71aBH). B CTPYKTYpPHO M CHIBPIKATEIIHO OTHOIIICHUE
TOM € HambJIHO W3AbpPXKAH W OTroBaps Ha BCUYKM W3UCKBAHWS Ha TOM00CH THUII
paspabotku. OnHarneneH e ¢ 25 Tabmunu u 40 hurypu.

B mppBara mraBa mpaBuM BIIEYATICHHE JIOTMYECKAaTa IMOCJICIOBATEIIHOCT B
M3JIO)KEHUETO Ha JIOKTOPAaHTa, B KOSATO TOW MO yOEIWTEJIeH HAuWH yCIisgBa Ja oOXBaHe
BOXHUTE MOMCHTH B IOCIEABAIOTO HW3rpakJaHe Ha H3CJIeqoBareiickara Te3a W IIed.
Pasrmemann ca: OCHOBM Ha MapKETHHTOBaTa TEOPHs; CHBPEMCHHH TCHACHIIMU B
Pa3BUTHUETO Ha MAPKETMHTOBHUTE KOMYHHUKAIIUW W JUTHTATHUTE KaHAJIU, MECHUIHKMBHTHT
Ha CIIOPTHU CHOUTHUS B KOHTEKCTA HA OpaHMHT.

Bneuatnenue B TO3u paszgen mpaBu M CEPHO3HOTO IMO30BaBaHE Ha JIUTEPATypHU
W3TOYHUIIM, KOUTO MOTBBPKAABAT U3cieaoBarenckara uaes. Karo manka 6enexka Tyk Oux
MOT'BJI JIa TTOCOYa OCKBIHOTO MPUCHCTBHE HA JOCTHITHA HAyYHA JIUTEpATypa OT OBJITapCKU
aBropu, ocobeno B T. II1.2 u T.I11.3, kp1eTO0 MIMaMe Cepuo3HU TPYIOBE.

BbB BTOpara 4yacT Ha IHUCEPTAIMOHHHUS TPYA Ca MOMECTEHW HAYYHHUAT MPOOJIEM,
paboTHaTa XWMoresa, IeiTa M 3aJa4uTe, Karo ChITUTE ca (POpMyIHpaHu TOYHO U SICHO.
N3non3Banu ca ageKBaTHU METOM, KOUTO HAITBJIHO ChOTBETCTBAT HA MMOCTABEHUTE 3a/aUH.
[IpaBn BneuaTieHWe  yOEIMTETHOCTTa, C KOATO TE€ Cca apryMEHTHpPaHU U
11e71eCh00Pa3HOCTTA Ha TIXHOTO MPUJIOKEHUE.

AHamM3bT Ha PE3y/ITaTHTE OT M3CJICABAHETO € MPEJACTABeH B TpeTa IjlaBa 4pes
000co0siBaHETO HA TET HampaBieHus. W Tyk TpyasT ce€ OTIMYaBa C JIOTHYECKa
MOCJIEIOBATEIIHOCT B M3TPaXKJIAHETO Ha aHAJIM3a, KaTo € HalpaBeH OMUT Jia CE M3CJeIBar
OCHOBHM KOMIIOHCHTH OT MAapKETHHTOBUTE KOMYHHKAIIUW TPHU W3TPaKITaHETO HA OpaHI.
OHarnmensBaHeTo € B 3HAYUTEICH O0eM W HambJIHO CIIOCOOCTBA 3a IO-00POTO

mpeaACTaBsAHC U pa361/1paHe Ha pE3YIITATUTC OT IMPOBCACHUTC U3CJICIBAHUI.



B uerBbpTHS pasnen (IviaBa) JOKTOPAHTBHT IPAaBH OCEM M3BOAA U OCEM IMPENOPHKH,
KOMTO CYMTaM, Y€ ca MHOT'O MOJIE3HH 3a CIIOPTHATA MPAKTUKA U HAITBIHO KOPECIIOHIUPAT C
[ocTaBeHara IIeJl M 3ajJadyd. bu Moo HSIKOM Npenopbku Ja ObAAT MO-KOHKPETHO
aJipecUpaHu.

B mpexncraBeHuss aMcepTalMOHEH TpyA Ouxa MONIM Ja C€ OTKPOAT CIEAHUTE
HAy4YHO-TEOPETUYHHU U TPAKTUKO-TNPUIIOKHU IPUHOCH:

1. Pa3BuTHe Ha TEOPETUYHOTO 3HAHHUE B 00JIACTTA HA MAPKETUHIOBUTE KOMYHUKALIMH.

2. Pa3BuTHE Ha TEOPETUYHOTO M MPAKTHKO-IPHIOKHOTO 3HAHUE B MEHHMKBMHTA Ha
CIIOPTHH CHOUTHS KaTo OpaH]I.

3. Hanarane Ha KoHuenuus 3a OpaHJ OJUT HA CIIOPTHU CHOUTHS, KOATO OM MoIJa Ja
ObJe ajanTupaHa U 3a MPOAYKTU Ha IPYTH CIIOPTOBE.

4. V3BeneHn ca KOHKPETHM HACOKM 3a IMONOOpsABaHE HAa MAapKETHUHTOBUTE

KOMYHUKAIIMH 1 OaHJUHTA Ha YTBBPJEHO CIIOPTHO CHOUTHE.

B 3akitoueHue cumtam, 4e Taka MPEACTABEHUST 3a CTAHOBHUIIE NUCEPTALMOHEH
TPyA OTrOBaps HAa BCHUYKM HAYKOMETPUYHU H3UCKBAHUS B CTPYKTYPHO M ChABPIKATEIHO
OTHOILIEHHE U Y€ JOKTOPAHTHT C YOSIUTEITHOCT € MOCTUTHAJI TOCTABEHUTE 1IeJ U 3aJ1auH.
ToBa Mu J1aBa OCHOBAaHME Jla IPEAJIOKA HA WICHOBETE Ha HAYYHOTO KYpH JIa IPUCHIAT Ha
Jxancy Camup VMcemaunn ob6pasoBarenHaTa U HayyHa CTEIEH ,,JJOKTOP* B Mpo(ecuoHaIHO

HarpasiieHue 7.6 Cropt, JOKTOpCKa nporpama ,,[eopust 1 METOIMKa Ha CIIOPTHAaTa HayKa .

15.03.24r. M3roTBHII CTAHOBHUIIIE. ... ceueveeeeeeeeeeeneennnnes

/mot1. I'eopru JIparanos, n-p/



STATEMENT

on the dissertation titled: INTEGRATED MARKETING
COMMUNICATIONS FOR BRAND
MANAGEMENT IN SPORTS EVENTS

DOCTOR: Dzhansu Samir Ismail

Associating business products and ideas with sport is an imposed approach
in its management. The process of seeking mutual benefit has established
some brands as leaders in certain areas of sports reality not only in the
country but also globally. The accumulation and distribution of vast financial
(and other) resources by these brands is undoubtedly of interest to sports
organisations. In addition, building a new kind of partnership network as a
specific tool to achieve strategic goals between stakeholders requires the

differentiation of some key points in building and maintaining relationships.

The development of sports marketing is undoubtedly subordinated to
deriving optimal benefits from the association of sports with other spheres.
This has led to the imposition of modern concepts that require specific
adaptation to the specificities of the environment in which they are
implemented. Hence, brand building and management occupy a central place
in the strategic management not only of established companies but also of
sports organisations aiming to impose quality and recognisable products. In
this regard, I believe that presenting the role and importance of
INTEGRATED MARKETING COMMUNICATIONS FOR BRAND
MANAGEMENT IN SPORTS EVENTS is relevant and useful for sports
practice. This type of research adds to the specific sports management

knowledge in the context of the new realities in which it operates.



The dissertation is 195 pages in length (including appendices) and is divided
into four main parts (chapters). Structurally and in terms of content, it is
fully developed and meets all the requirements of this type of work. It is

illustrated with 25 tables and 40 figures.

In the first chapter, the logical consistency of the doctoral student's
presentation is impressive. He manages to cover the important moments in
the subsequent construction of the research thesis and goal in a convincing
way. The thesis discusses the basics of marketing theory; contemporary
trends in the development of marketing communications and digital

channels; sports event management in the context of branding.

Also impressive in this section is the strong reference to literature sources
that support the research idea. As a small remark here, I could point out the
scarcity of accessible scientific literature by Bulgarian authors, especially in

sections II1.2 and III.3, where serious scientific works are available.

The second part of the thesis contains the scientific problem, the working
hypothesis, the aim and the objectives, which are formulated precisely and
clearly. Adequate methods have been used, which are fully in line with the
set tasks. The credibility with which they are argued and the appropriateness

of their application are impressive.

The analysis of the research results is presented in chapter three by
distinguishing five areas. Again, the work is distinguished by a logical
consistency in the construction of the analysis, as an attempt is made to
examine the main components of marketing communications in brand
building. The illustration is of considerable volume and fully contributes to

the better presentation and understanding of the research results.



In the fourth section (chapter), the doctoral student draws eight conclusions
and eight recommendations, which I believe are very useful for sports
practice and fully correspond with the stated aim and objectives. Some

recommendations could be more specifically addressed.

The following scientific-theoretical and practical-applied contributions could

be highlighted in the presented dissertation:

1. Development of theoretical knowledge in the field of marketing
communications.

2. Development of theoretical and practical-applied knowledge in the
management of sports events as a brand.

3. Application of a brand audit concept for sports events that could be
adapted to products of other sports.

4. Specific guidelines for improving marketing communications and

branding of an established sports event are outlined.

In conclusion, I believe that the thus submitted dissertation meets all the
scientific requirements in terms of structure and content and that the doctoral
candidate has convincingly achieved the stated aim and objectives. This
gives me grounds to propose to the members of the scientific jury to award
Jansu Samir Ismail the degree of Doctor of Education and Science in the
professional field 7.6 Sport, doctoral programme Theory and Methodology

of Sports Science.

15.03.24 Statement author.....................

/assoc. prof. Georgi Draganov, PhD/



